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INTRODUCTION : "ubusur\a" isa .word inold Ja.panese.meaning "birthplace.“ It embodies our.brand cor.1cep.t.of "Classical Japanese
aesthetics | Indigenous materials | Artisan craftsmanship | Small-scale production | Sustainability."
The vision of ubusuna clothing is "INNO-NATIVE (innovation native)," aiming to create innovative products that
consider the production environment, using local materials and traditional craftsmanship techniques.
Our artisan team includes organic cotton farmers from Japan, indigo dyeing artisans, artisans in fine arts and crafts,
and sewing artisans who have supported famous Japanese fashion brands.
ubusuna proposes a style of men's fashion with beautiful silhouettes that interpret the classical aesthetics of Japan
in modern terms. Our philosophy also emphasizes the freedom for both men and women to wear men's clothing.

Brand Symbol Mark

The brand name " =+ ubusuna" is derived from the Japanese

word meariing "birthplace." The brand symbol incorporates
 #oPhe »  thekanji " & (earth)" as a mountain design, a symbol of ancient

Japanese beliefs, to represent our indigenous philosophy.

uUbusun a®

FEATURES OF UBUSUNA : The design style of ubusuna clothing does not reflect trends. It is born from the modernity discovered in the
classical beauty passed down in Japan, as felt by Creative Director Kenichi Shigeto and Designer Kazunobu Nawata.
Many ideas, such as traditional Japanese forms and patterns, samurai clothing, and patterns found in local tombs,
are created into our unique designs.
In the context of men's fashion in Japan, rooted in European historical origins, the commitment to Japan's unique

The Japanese beauty and impactful genderless style of ubusuna stem from the philosophy of creating unique
Japanese clothing, different from a kimono, that can be cherished and worn for a long time. Our brand concept is "the
modernity of traditional Japanese aesthetics.

BRAND CONCEPT :

"Classical Japanese Aesthetics
and Modernity"

Represented by " £ #X wabi-sabi", as contemporary
design through clothing.

"Japanese Clothing | & i Koryu Modernity" is our
brand concept.

"Beauty that Changes
Like Nature: Nagare (Flow)"

In Japanese classical aesthetics, " /it nagare"
symbolizes beauty that flows like water or clouds, with
an indeterminate form. Our unique collar design
gracefully flows from the shoulders like a waterfall.

"Nature Worship"

Our value system centers on nature worship, rooted
in animism, which has continued in Japan since
ancient times. We create clothing from the sensibility
that everything possesses a soul.
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COLLECTION : ubusuna IZA 2024

The first collection serving as the prototype of ubusuna was unveiled in January 2024. The overcoats, jackets, shirts, vests,
and pants designed with a unique concept embody the aesthetic of animism that has been passed down in Japan.

SUSA 2024 early

A lineup centered on "cut and sewn" clothing preceding the "SUSA 2024" collection
scheduled for release after September 2024.

COMPANY : Furusho honten Inc.

Furusho honten is a company located in Kumamoto City,
founded in 1877. Our founding principle traces back to the
founder supplying second-hand clothing to citizens affected

LAV -BHW-HlzbLw by war.
3 6 it m EJ: Furusho honten Inc. started developing the ubusuna brand in
=it ‘I:I:I: 2022 and opened a directly managed shop in Kumamoto City,

Kumamoto Prefecture, in January 2024.

MANUFACTURING LOCATION
FUKUOKA Executive Producer

K to City, .
umamoto City, Furusho honten Inc. President

Kumamoto Prefecture, Japan
Takatoshi Furusho

TOKYO ’
’ KUMAMOTO |
KYUSHU ?
o
CREATIVE DIRECTOR : ubusuna Creative Director Kenichi Shigeto
Kenichi Shigeto's achievements span various fields such as music activities in Japan and
Europe, and game design for PlayStation and Nintendo, also recently serving as a digital
creative director for well-known companies and public museums. He has expanded his
activities to the reconstruction of Japan's regional culture, and his work on the Japanese
sake "ubusuna" in 2021 received significant attention. In 2022, he assumed the role of
Creative Director at ubusuna.
CONTACT : INSTAGRAM : WEB :
shop@ubusuna-fuku.jp Brand ubusuna.ff ubusuna-fuku.jp
Takatoshi Furusho Shop shop.ubusuna.ft

SHOP :
ubusuna SHOP KUMAMOTO 27-2 Furukawa Cho Chuoku Kumamoto Japan
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COLLECTION : ubusuna IZA 2024

Tubusuna] DFREEIEGZBRIDAL I 3>, MEOAVE T N TTHFAVENcA—/N—O— b, I¥ TV b Tv Y R B,
INYISIEBARERDT = 2 RLADEE#RIHN S,

SUSA 2024 early

2024 D 9 BUFEICKRERFEDIAL V2 3> Isusa2024) (kT LIchy bV —FEROCLIES A>Ty T,

SN : KISt HHERE
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BREVWEE INSTAGRAM : WEB :
shop@ubusuna-fuku.jp Brand ubusuna.ff ubusuna-fuku.jp
1B I S Shop shop.ubusuna.ft

BEEJE : shop ubusuna | &4
T860-8608 BEAFEERSRIX )[BT 27-2 TEL 096 288 4954 (B~ 13:00~18:00 DEEE CRIEIETFHFEELY)




